
THE	  NEED	  FOR	  A	  WAY	  FINDING	  
SYMBOL	  to	  establish	  iden>ty	  &	  brand.	  	  
Every	  >me	  the	  visitor	  sees	  this	  symbol,	  
they	  will	  know	  they	  will	  get	  informa>on	  
that	  will	  help	  them	  navigate	  the	  cultural	  
environment.	  
Many	  successful	  way	  finding	  and	  walking	  
ini>a>ves	  have	  used	  this	  strategy.	  

Appleton,	  Wisconsin	  
City	  Logo	  	  	  	  	  	  	  	  Way	  finding	  Logo	  

Philadelphia,	  Pa	  
City	  Seal	  	  	  	  	  	  	  	  	  	  	  City	  Logo	   Way	  finding	  Logo	  

Philadelphia	  kept	  
their	  historic	  logo	  as	  
a	  seal,	  and	  developed	  
a	  new	  logo	  for	  city	  
websites,	  business	  
etc.	  	  They	  used	  a	  new	  
logo	  for	  their	  way	  
finding.	  



THE	  CITY	  OF	  KETCHUM	  LOGO	  is	  
graphically	  very	  complex	  and	  difficult	  
to	  read.	  It	  hasn’t	  been	  updated	  in	  over	  
35	  years	  and	  no	  longer	  reflects	  the	  
cultural	  or	  social	  iden>ty	  of	  our	  
community.	  	  It	  cannot	  be	  read	  at	  a	  
distance	  or	  easily	  from	  a	  moving	  car.	  	  
The	  Walkable	  Ketchum	  team	  and	  a	  
small	  public	  poll	  found	  it	  unacceptable	  
to	  use	  as	  a	  way	  finding	  symbol.	  



+	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  =	  

THE	  GENISIS	  OF	  THE	  SUNFLAKE	  began	  with	  a	  clear	  
graphic	  idea:	  merge	  the	  Sun	  Valley	  Sun	  with	  a	  
snowflake.	  This	  represents	  the	  two	  things	  that	  people	  
associate	  with	  our	  climate:	  the	  sun	  and	  snow.	  	  It	  
highlights	  the	  two	  important	  things	  for	  our	  
community:	  the	  culture	  created	  by	  the	  founding	  of	  
Sun	  Valley	  and	  the	  Nature	  that	  surrounds	  us.	  	  
	  
	  
	  
	  
	  
	  
	  
	  
	  
The	  design	  team	  was	  also	  excited	  about	  the	  poten>al	  
to	  use	  the	  graphic	  in	  a	  three	  dimensional	  cut	  out	  
form	  for	  signs.	  It	  could	  be	  used	  as	  a	  cutout	  flat	  plate,	  
or	  as	  two	  intersec>ng	  plates	  as	  an	  ornament	  that	  can	  
be	  a\ached	  to	  sign	  posts.	  
	  
We	  received	  permission	  from	  Sun	  Valley	  manager	  Jack	  Sebbach	  to	  use	  ½	  of	  the	  
Sun	  Valley	  Sun	  for	  this	  effort)	  
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Public Polling from Wayfinding Our Way Event 31 July!
And 4 focus groups including Ketchum Arts Commission 
members, and Walkablity Team!

What Symbol should be 
used for Wayfinding?"
!

Council Action: "
Adopt District Names: "
!Town Square"
!Trail Creek"
!Baldy Side"

"
Continue Polling for Green Zone: "
!Polls includes less than 20 opinions. "

!

23!

Visually helps indicate where wayfinding 
information can be found.!
The current City of Ketchum Logo is 
visually very complex, difficult to see from a 
moving car, and not memorable.  !
Does not reflect the Identity of:!
!Unique/Whimsical!
!Outdoor/Recreational!
!Embracing/Welcoming!

It is a difficult graphic to use on wayfinding.!
New Wayfinding Symbol fits the direction of 
the marketing efforts underway: to market 
the Sun Valley Experience.!
We are looking a symbol that combines the 
things that define our main seasons: the Sun 
and the Snow:  a SunFlake.!

73%!15%! 12%!

Council Direction: "
Clean up and use Ketchum Logo or Develop Sunflake Symbol?!

TAKING	  THE	  SUNFLAKE	  PUBLIC	  was	  the	  next	  step.	  We	  
took	  the	  concept	  to	  four	  focus	  groups	  including	  the	  
(Ketchum	  Arts	  Commission)	  and	  to	  Town	  Square	  for	  
public	  feedback.	  There	  was	  overwhelming	  support	  for	  
developing	  the	  SunFlake	  idea.	  

*	  These	  were	  the	  adjec>ves	  the	  public	  voted	  for	  to	  describe	  
the	  character	  the	  way	  finding	  designs	  should	  exhibit.	  

*	  
*	  
*	  



REFINNING	  THE	  SUNFLAKE	  was	  a	  
response	  to	  feedback	  we	  received.	  
Many	  felt	  that	  the	  simple	  computer	  
graphic	  of	  the	  snowflake	  didn’t	  mesh	  
well	  with	  the	  hand	  drawn	  sun.	  	  The	  
design	  team	  looked	  at	  a	  variety	  of	  suns	  
and	  snowflakes,	  and	  generated	  several	  
op>ons.	  
	  
	  
	  
	  
	  
	  
	  
	  
	  
	  
When	  a	  “K”	  became	  evident	  in	  one	  
snowflake	  design,	  the	  opportunity	  
arouse	  to	  emphasize	  it.	  

etchum	  



CURRENT	  STATE	  OF	  THE	  SUNFLAKE	  
has	  a	  large	  “K”	  with	  an	  op>on	  to	  
spell	  out	  Ketchum,	  Idaho	  for	  a	  
brand,	  or	  to	  be	  used	  alone.	  	  The	  
SunFlake	  is	  proposed	  to	  be	  used	  for	  
way	  finding.	  	  However	  it	  can	  be	  
developed	  to	  be	  used	  as	  the	  city	  
brand	  or	  work	  with	  whatever	  
branding	  the	  city	  develops.	  

C

A 

Hold	  at	  arm’s	  length	  to	  see	  how	  much	  
easier	  the	  SunFlake	  is	  to	  read	  than	  
the	  Ketchum	  Logo.	  	  


